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Plastico Brasil

The Plastico Brasil trade fair showcases
Innovations and launches for plastics processors
and industries such as construction, food,
automotive, hygiene, cleaning, and others.

This initiative is promoted by Informa Markets and
IS a collaboration between ABIMAQ, the Brazilian
Machinery and Equipment Industry Association,
and ABIPLAST, the Brazilian Plastics Industry
Association.

.EVERSE:

s em solugges,
<el, mengs impacto ambiental,

’ N~

LONOMMU
CIRCULAR

4 :
ISTAR <
12024

L4

Mo

@ PLASTIC

bl 1



Plastico Brasil 2025 | Big numbers

+55,000 +62,000 m*
visits of exhibition area
20 countries 7 international
exhibitors pavilions

+1,000 mil

exhibitor brands

+80 hours
of content
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Plastico Brasil 2025 | Big numbers

69%

of visitors play an
important role in the
purchasing decision

20%

of visitors return to the
fair on the second day

52%

visit the fair looking for new
suppliers, buy and/or do
research for investment

87%

of visitors intend to return to the
Plastico Brasil 2027 trade fair

/8 points
in the customer satisfaction index
(NPS-Net Promoter Score)

48%

visit to search for professional
qualifications, new trends,
solutions, and to exchange
experiences

53%

indicated that they are not
interested in attending another
trade fair in this sector
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Attractions @arque
de ideias

The Parque de Ideias s a venue for
presentations of exclusive content and talks
with experts. The program brought together
professors,  exhibitors, and  renowned
companies to discuss innovation, trends, and
advances in the plastics industry.

100, 30 hours

participants of content




Attractions E C R

Economia Circular e Reciclagem

This Is a hew space dedicated to sustainable
solutions In the plastics sector. On the ECR
Stage (Economia Circular e Reciclagem),
experts and industry leaders debated practices
and Innovations In recyclihg and reusing
materials to reduce waste and promote a more
sustainable future,

+400 30 hours

participants of content




Attractions | SMED

Practical demonstrations of the SMED (Single Minute
Exchange of Die) technigue, which reduces the time it

ta

Kes to set up machines and exchange of molds Iin

N

Jection molding machines - an important process

for productivity in the sector.

IN
ra

this edition, we offered free SENAI workshops on
pid mold change, and all participants received a

certificate.

Parther companies. Romi, Berg-Steel, Previsao
Presilhas, Staubli and SENAI

+1,000 25 hours

participants of content
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Attractions | Escola Movel SENAI

At the Escola Movel SENAI, the public explored
the practical applications of connected
technologies, with a focus on 5G.

The demonstrations included secure and
remote  monitoring and  activation  of
equipment, Wi-FI 6, latency tests, transmission
capacity, and Immersive  educational
experiences, including the Metaverse




Attractions | ETECRIT
Recycling Innovation Technology

The fair served as the setting for the Soul do
Plastico Institute's Circular Economy project,
which was carried out at the Mairipora ETEC.

The Initiative goes beyond recycling. It has
developed innovative equipment that transforms
discarded plastic caps Into more valuable
products, extending their useful life,




Highlights | Recicla Plastico Brasil Project

During the setup, staging and dismantling of the event, the
Recicla Plastico Brasil initiative collects packaging, fabrics,
textiles, and products made by display machines, scraps and
other discarded plastic materials, to be sent to a correct
recycling process with a local cooperative

In 2025, the sale of recyclable materials enabled the donation
of R$8,000 to Safrater, a social welfare organization.

Materials collected:

Crystal PET | colored PET | green PET | white HDPE | colored HDPE | white
PP | colored PP | black PP | crystal PET cake | white PET cake




Highlights | ABINFER Business Center

A space dedicated to the toolmaking chain,

In partnership with ABINFER (Brazilian Toolmaking
Industry Association), the fair featured an exclusive
exhibition area for 19 toolmaking companies and
suppliers, bringing together products, technologies
and complete solutions for the industry.
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Highlights | Sacola Circular Project

An educational Initiative that demonstrated the
sustainability of using plastic in bag production and
reinforced the benefits of recycling. The bags

produced were used at the fair, which created a chain
of good.

Participating companies
Carnevalli, Extrusa-Pack, G4 Maquinas, MTF

Termoformadoras, Rulli Standard € Valmart.
Check out demonstrations of all the action:
1. Video: Circularity Circuit - Plastic Bag
2. Video: Recycling - Garbage Bag Production
3. Infografico: Circularity Circuit - Plastic Bag
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https://informaplc.sharepoint.com/teams/Brazil-Marketing-2025/_layouts/15/stream.aspx?id=%2Fteams%2FBrazil%2DMarketing%2D2025%2FShared%20Documents%2FPL%C3%81STICO%20BRASIL%2FSUSTENTABILIDADE%2FPB25%2Dsacola%2Dcircular%2DInforma%20%281%29%2Emp4&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2Efcb4339f%2D2041%2D4548%2D9e7f%2Dedc892874b9d
https://informaplc.sharepoint.com/teams/Brazil-Marketing-2025/_layouts/15/stream.aspx?id=%2Fteams%2FBrazil%2DMarketing%2D2025%2FShared%20Documents%2FPL%C3%81STICO%20BRASIL%2FSUSTENTABILIDADE%2FPB25%2DSacola%2DCircular%2DReciclagem%20%281%29%2Emp4&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview%2Ead33f757%2Dcc18%2D4fbf%2Da60e%2D1d32f32eb148
https://www.plasticobrasil.com.br/content/dam/markets/braz/plasticobrasil/2025/projetosacolacircular.png

Highlights | Mulheres que Transformam

Mulheres que Transformam is an event organized
oy Revista Plastico Sul to encourage the
oarticipation of women in the industry.

The third edition took place on March 24 during
Plastico Brasil 2025, It connected women In the
iIndustry to share their experiences and the
challenges and opportunities they face in thelr
careers, with a focus on the Circular Economy and
ESG practices.
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An event dedicated to welcoming t "’3,
main national and international buy
from the plastics transformation sect_l s;". . 14 )
with exclusive amenities
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Over 4,500 buyers
guests attended the VIP Club at

Plastico Brasil 2025




Caravans and Educational
Institutions

Plastico Brasil organizes caravans for groups
from educational Institutions. The goal Is to
provide future professionals In the plastics
iIndustry with an immersive experience.

5 cities visited In caravans:

SENAI Itu;

SENAI Ribeirdo Preto;
SENAI Jundiai;
SENAI Guarulhos;
ETEC Mairipora.
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Visitation %
by Region

3% INTERNATIONAL
VISITATION

ARGENTINA
BOLIVIA
CHILE
COLOMBIA
COSTA RICA
CUBA
ECUADOR
GUATEMALA
MEXICO
PANAMA
PARAGUAY
PERU
DOMINICAN REPUBLIC
URUGUAY
VENEZUELA

EIEITIBRASIL

Northeast

Midwest

Southeast
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Visitation by line of business

Packagings

Services and Solutions
Metallurgy

Automotive

Chemistry and Petrochemistry
Recycling

Plastics Industry

Civil Construction

Auto parts

Food and Beverage

Education and Consulting
Electronics

Hygiene and Cosmetics
Hospital

Footwear

Automation and Technology
Agribusiness

Accessories, Molds and Tooling

o

9%
8%
7%
5%
5%
4%
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Main objectives

W

2%

2% 55%

Doing business | Learning about new products and technologies

Professional qualification | Exchange of experience 49%

Search for new suppliers | Partners 46%

Networking with clients and suppliers 42%
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What visitors are looking for at the event

Plastics machinery 38%
Machinery and equipment 32%
Resins | Masterbatch 27%
Automation, control and measurement 26%
Basic products and raw materials 23%
Recycling 23%
Plastic transformers 22%
Molds 21%
Machine tools 20%
Tools and devices 18%
Hydraulic and pneumatic equipment 12%
Handling and storage equipment 10%
Motors, couplings, gearboxes and gears 10%
Environmental treatment equipment 9%
Valves, pumps and compressors 9%
Thermal control 8%
Rubber 8%
Surface treatment and painting 8%
Welding 7%
Others 5%

0%
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Social Media

Instagram, FacebooR, LinkedIn e Youtube

@’ +1,143.942

people reached
between January and March

@ + 380,000
views of trade fair

coverage videos

o®e +de 82,000
'(3 followers

on Plastico Brasil's social media
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Digital Channel
Mundo do Plastico

274,000

pages viewed
between January and December 2024

155,000

unique visitors

57% of visitors
access organic traffic

500+ downloads of

rich materials
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Digital Platform ’

Over 18,000

hits on the platform

Over 2,500

hits on the company page

Over 1,450
hits on the product page
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Interactive Map and Virtual Assistant

Total of
42,000 hits

Over 4.400
routes mapped

Over 10.000
searches
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Media Partners
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Institutional Support
hB:

Agéncio Brosiero oe

@ Azocracio Branlerra de Cerimca

b | m A
IRA DA DUSTRIA -
M ANTEFATOS OF BORRACHIA

ASSOTIWCAC DRASILLIRA

ABIMDE

—

ABEEolica

ABICOM

/. ALMACO

AAS00MA0 LATINO ABIISTINE DU MALIAT CONPISITEY

CNI-

LO FUTURD DA INDUSTRIA

ol

cloiief @

D i Rt
AT MAITITAS R PEVE.

i ABIR

“M ABRAVA

/\nfavea &

\¢t
< EMBRAPII

R BRASIL



Institutional Support
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